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Summary
The session on branded residences in Saudi Arabia featured insights from industry leaders at Accor, Marriott 
International, and Red Sea Global. Daniel von Barloewen from Accor highlighted that the company has been involved 
in branded residences for 25 years, with 180 projects globally, including two operating and ten in the pipeline within 
Saudi Arabia. Julien Laloye from Marriott International echoed similar sentiments, emphasizing Marriott's leadership 
in the sector with 280 projects, half of which are operational. He noted Marriott's active engagement in Saudi Arabia, 
including collaborations with Red Sea Global. 

Stephen Cheesebrough from Red Sea Global provided a detailed overview of their key developments, explaining the 
unique value propositions of Amala and the Red Sea projects. Thul Island is primarily focused on hospitality without 
branded residences, while Amala, spanning 80 kilometers of coastline, emphasizes wellness and features extensive 
residential offerings, including branded residences. The Red Sea project, located 200 kilometers south of Amala, 
consists of an archipelago of 90 islands and aims to open 16 hotels by year-end, five of which are already operational. 
Both Amala and the Red Sea project incorporate branded residential offerings, highlighting the importance of 
wellness and exceptional site topography in these developments. 

The discussion underscored the growing prominence of branded residences in Saudi Arabia's hospitality landscape. 
The experts agreed on the sector's potential to enhance the country's appeal to global investors and tourists. They 
highlighted that branded residences offer unique value propositions, including high-quality hospitality services and 
wellness-oriented environments. The panelists also emphasized the importance of strategic partnerships and 
innovative development approaches to meet the evolving demands of the market. Overall, the session provided a 
comprehensive understanding of the branded residences sector's current state and future prospects in Saudi Arabia. 
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Accor and Marriott International are pioneers in branded residences, each with over 25 years of experience and 
hundreds of projects worldwide. Their expansion into Saudi Arabia underscores the growing demand for high-quality 
residential offerings in the region. These developments provide premium hospitality services, enhancing the country's 
appeal to international investors and tourists. 

Branded Residences' Global Reach

Red Sea Global's projects, including Amala and the Red Sea development, emphasize wellness and exceptional site 
topography. Amala spans 80 kilometers of coastline and focuses on branded residential offerings centered around 
wellness. The Red Sea project comprises an archipelago of 90 islands, with plans to open 16 hotels by year-end. 
These developments highlight the importance of innovative approaches to meet market demands. 

Red Sea Global's Unique Developments

The panelists emphasized the significance of strategic partnerships and innovative development approaches in the 
branded residences sector. Collaborations between Marriott and Red Sea Global demonstrate the potential for 
high-quality residential offerings in Saudi Arabia. The experts agreed that these partnerships and innovative strategies 
are essential to attract global investors and tourists, enhancing the country's hospitality landscape. 

Strategic Partnerships and Innovation

Key Takeaways
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